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Gentlemen: 


There are a number of designs and photo= 
graphic reproductions of successful Kawneer store 
fronts for hadware stores in the Book of Designs which 
we are sending you herewithe 


In looking through this book, please bear 
in mind that the strong and attractive lines of the 
store fronts shown are made possible only by the 
sturdy and firm, yet light and resilient members of 
the Kawneer Constructions Note, also, how easy it 
will be for you to display your merchandise in attrac= 
tive show windows that are designed to fit your own 
requirementse 


If you do not find just the type of front in 
our Book of Designs that will exactly fit your require= 
ments, perhaps we oan help you in deciding upon this 
important points This service merely gives us an 
opportunity to show you how we can help you and «places 
you under no obligationse , 


In order that wemay be of the best possible 
service to you, we are forwarding your inquiry to our 
Boston Branch Office, 6 Beacon Ste, and are asking Mre Sawyer» 
our manager there, to get in touch with youe 


Yours very truly, 


THE KAWNEER CO. 
Fr gly Ce 
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You Don’t Have to be a Draftsman to Draw a Rough Sketch of 
Your Present Front 


Just draw an elevation looking at your store from the street. Show approximate 
location of the columns, steps, etc. Measure up from the sidewalk to the under side 
of the lintel or brick work—this distance should be given at both walls. If sidewalk 
is lower than the store floor, show how much at center of door. 


Now draw a floor plan. Show width of columns. State if made of stone, brick, 
wood or cement. Show the distance from the door to the columns, also the distance 
from the center of the door, measuring at a right angle, to the building line. Give 
the distance from wall to wall (inside). Give length of store and state how much 
depth you are willing to allow for a new front. 


You needn’t draw your sketch to scale. The above measurements will enable us 
to work out suggestions to fit your needs. 


USE SPACE BELOW FOR SKETCH 


Fill Out and Return this Blank at Once 
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Profit Making Show Windows 


for Hardware Stores 


Merchandise carries a definite buy- 
ing urge. The intensity of that urge de- 
pends upon the manner in which the 
merchandise is displayed. 

The first opportunity a merchant 
has to display his merchandise so as to 
exert this buying urge is through his 
display windows. It has been proven a 
great many times that attractive sales 
pulling displays of merchandise cannot 
be arranged in old dingy and improperly 
arranged windows. With Modern Kaw- 
neer Show . Windows, a merchant can 
present his goods in a way vi will 
exert the strongest buying urg 


In this booklet we present a few of 
the types of Kawneer Solid Copper Store 
Fronts best suited for Hardware Stores. 
These views are presented merely to 
show different ideas rather than to pre- 
sent definite plans that will fit any par- 
ticular stores. The types shown in this 
booklet are only a few of thousands that 
have been installed by this company. 
We suggest that you select the features 
from one or several of the Kawneer 
fronts shown in this booklet and then 
give us the measurements of your store 
as indicated on page 382 so that we can 
send you an estimate of the cost 


and therefore bring him fhe Kawnee Tr of such a front as you have in 


most sales and bigger profits. 


~ COMPANY 


NILES, MICHIGAN 


mind for your store building. 


Page One 


Kawneer Resilient Store Front Construction 


Kawneer resilient construction is 
founded upon the very important prin- 
ciple that large plates of glass such as 
are used in store windows should be held 
in a ylelding and resilient grip. If you 
were to place your ear alongside of a 
large plate glass and then strike the sur- 
face of it with your knuckle, you would 
find that the glass vibrates quite like a 
tuning-fork. When the edges of the 
plate are held in a rigid, vise-like grip, 
these vibration waves are liable to cause 
fractures. With the Kawneer resilient 
grip, however, the vibrations pass out 
thru the edges of the plate. 

Kawneer construction provides the 
necessary give-and-take so as to elimi- 


Page Two 


nate the breakages caused by vibra- 
tions. All plate glass is held between 
two spring surfaces, the spring deflec- 
tion being from the adjustment screw 
up to the. edge of the metal that lays 
against the glass. The plate glass rest- 
ing upon the structural shaped setting 
block with its leather cushion, is thus en- 
abled to rock freely under wind pres- 
sure and vibrations. 

The sturdy, cold drawn Kawneer 
metal mouldings when assembled in this 
manner provide the necessary resiliency 
while at the same time affording suffi- 
cient strength to hold the glass securely 
in place. This firm, yet resilient grip is 
found in all Kawneer sash and bars. 


Specialized Service for Merchants 


Kawneer Store Front Construction 
was designed and has been developed by 
an architect who for years had special- 
ized in business buildings. His exper- 
ience made him realize that one of the 
most important parts of stores—the 
show windows and entrance-ways—had 
not been brought up to date as had the 
other construction features. 

From this beginning, more than 
nineteen years ago, the Kawneer organ- 
ization has specialized in up-to-the-min- 
ute service to merchants in connection 
with their store fronts. During this 
time more than 260,000 Kawneer Solid 
Copper store fronts have been installed. 
In producing this large number of Kaw- 


neer store fronts, we have gained a 
broad experience which enables us, we 
believe, to give a valuable service in con- 
nection with store front problems. 

Individuality is an important item 
in the success of a store front. Your 
show windows should be in keeping with 
your merchandise, your location and the 
general character of your store. Any 
effort you spend to individualize your 
store front will pay you big profits. We 
feel sure we can help you on your store 
front problems. 

It has been our slogan that Kaw- 
neer Store Fronts Stay and Pay. May 
we not have a chance to show you how 
this has been proven for others? 


Page Three 


Just ask the man behind one 
what he thinks of his Kawneer 
front. 


Page Four 


PLENTY of room in the 
vestibule is generally a de- 
sirable feature. The plan 
shown here gives this room- 
iness and also a broad dis- 
play of the merchandise in 
both windows. This plan 
may run directly back to the 
door posts as shown in the 
picture or have a slight re- 
turn to the door as shown in 
the floor plan below. The 
former would be better for 
most stores as the small re- 
turn at the door is likely to 
be too small for customers 
in coming out or going into 
the store. Terra cotta for 
the bulkheads as indicated 
in this design, looks well. 


PLENTY of vestibule room 
is one of the attractive fea- 
tures of this design that is 
worthy of consideration for 
most stores. Where the 
width of the store will war- 
rant it, small lights on each 
side of the door would be 
better so as to give more 
room in the return to the 
door and also to provide 
more light in the front of 
the store. A slanting back- 
ground across the back cor- 
ner fills out a difficult por- 
tion of such windows to trim 
and provides an excellent 
place in which to store fix- 
tures. This type could be 
used on an 18 foot store. 


Your windows should fit your 
merchandise and your store. 
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You will find Kawneer Store 
Fronts on most business streets. 


Tuas plan is an excellent 
one for a department store. 
The width of the store in 
this case not only permits of 
two very large display win- 
dows, but also. affords a 
large inviting vestibule, an 
important requisite for de- 
partment stores. The value 
of the two door entrance 
cannot be over estimated 
for such stores, especially 
on busy days when there is 
a constant line of shoppers 
in and out of the store. A 
supporting post was neces- 
sary here, but note how its 
construction matches the 
vestibule floor, thus reduc- 
ing its unsightliness. 


THE design of this front 
gives almost unlimited dis- 
play space, a perplexing 
problem to the average 
store handling several lines 
of merchandise. Note how 
the matter of ventilation in- 
to the store and cellar is tak- 
en care of by means of a 
ventilator in each section of 
the transom and by grills in 
the bulkhead. The extreme 
plainness of the front side 
of this store is very effec- 
tively offset by the marquise 
over the two door entrance. 
Note how little things such 
as the two bushes at each 
side of the entrance add to 
appearances. 


Many merchants are paying 
their rent from their Kawmeer 
Store Fronts. 


Page Seven 


Page Eight 


The success of Kawneer Fronts 
has been based upon satisfac- 
tory service. 


‘Tus plan provides two 
straight return windows 
with two small specialty 
windows on either side of 
the entrance door. Such 
small windows have proven 
very successful as sales pul- 
lers for merchandise on 
which a special drive is de- 
sirable. For jewelry dis- 
plays most merchants would 
prefer to have the back- 
grounds built out as shown 
in the picture. For hard- 
ware stores it would be best 
perhaps to leave the win- 
dows full as shown in the 
floor plan and use pyramid 
display stands. The bulk- 
heads are about right for 
cutlery. 


Ir is easy to see how attrac- 
tive this front would make 
an old out of date hardware 
store of 25 to 380 feet in 
width. The sales pulling 
value of the store fronts be- 
hind which our fathers 
carried on their business, as 
compared today with an up- 
to-date Kawneer Solid Cop- 
per Store front is almost nil. 
Note how easy it would be 
to make a hardware trim in 
these windows that would 
arrest attention of all those 
that pass by. In this case 
the paneling follows the 
contour of the windows, 
however, the display room 
could be easily increased. 


More than 260,000 Kawneer 
Fronts now m use; that's your 
guarantee. 
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Page Ten 


A test of 19 years proves the 
success of Kawneer Fronts. 


‘Tus design is very good 
for a hardware store from 
25 to 80 feet wide. There is 
sufficient room in the win- 
dows for displaying the 
larger articles such as 
stoves, washing’ machines, 
ice boxes, ete. together with 
the smaller articles without 
crowding, and still leave 
room for a wide vestibule. 
Very often the problem of 
lighting the interior of the 
store must be solved. In 
this case French windows 
were used for the backing in 
place of paneling to very 
good advantage. The name 
of the store could have been 
worked in the transom. 


For a wide store the de- 


sign of this front is excep- 
tionally good, the displays 
being divided into three sep- 
arate units. The center unit 
is used to display large ar- 
ticles while the windows on 
each end are used for small- 
er items. In this case the 
store interior is lighted by 
the omission of window 
backing; however, if other 
means of lighting are pos- 
sible, it is generally desir- 
able to have some sort of 
backing in the show win- 


dows, as the items displayed » 


will stand out in greater re- 
lief than against the dark- 
ness of the store interior. 


Ideas are the foundation of 
store front successes. 
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Page Twelve 


This plan could be used on a 
store 18 to 22 feet wide and 
should have a depth of 12 feet. 


Two entrance doors with 
roomy window in the cen- 
ter make this design desir- 
able for displaying all kinds 
of articles. The windows at 
the sides are somewhat nar- 
rower than in the design on 
page 18, but many display 
men prefer the shallower 
windows when small unit 
displays are used. Note that 
the awning in this case is 
above the transom glass. 
Center windows such as 
this one have been proven 
very effective for displaying 
special merchandise and 
would be very useful for 
showing iceboxes, washing 
machines, ete. 


MopERN hardware re- 


tailers require more dis- 
play space for their many 
different classes and styles 
of articles than was needed 
by the stores of a few years 
back. The modern ten- 
dency also is to have 
plenty of room for each 
unit display. The plan 
shown in this sketch is about 
24 feet wide from wall to 
wall. This design provides 
a display footage of close to 
50 feet from a return depth 
of about 15 feet. Note how 
the side windows are kept 
down to shallow depths 
while the center window is 
of sufficient size to permit 
unit displays on all four 
sides. 


Kawneer Fronts turn 
stores into new ones. 


old 


Page Thirteen 


Rags 


Page Fourteen 


Let us help you on your store 
front problems as we have 
many others. 


As seen from this design a 
movable backing for the 
show window is sometimes 
very useful. Note how well 
the small articles of hard- 
ware such as knives and ma- 
chinists supplies show up on 
the display board in the left 
hand window. As men- 
tioned on page 11 window 
backing is almost always 
desirable and this fact is so 
clearly shown by comparing 
the displays in both the win- 
dows of this store. This 
merchant carries musical 
instruments along with his 
hardware line. This type of 
front fits both lines. 


ViRY simple plan, but 
still very effective for a 
small store. In a design 
such as this, however, it 
would be rather difficult to 
make a display of large ar- 
ticles without making the 
windows appear crowded. 
Although a wide vestibule is 
most desirable, it would be 
quite alright to narrow this 
one up somewhat or ar- 
range it more like that 
shown on the opposite page. 
Such a treatment, we be- 
heve would aid materially 
in making possible better 
hardware displays. Note 
how light for the cellar is 
given by sidewalk lights. 


Kiawneer Fronts need not be 


large to be profitable. Vs 
Va 
ig, 
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Page Sixteen 


Plenty of room in deep vesti- 
bule is a feature that will al- 
ways pay a profit. 


THE spacious vestibule 
extending all the way back 
from the sidewalk permits 
the use of double doors to 
good advantage; also per- 
mits the use of a center case 
for displaying smaller arti- 
cles. Unlike many oval de- 
signed ceilings, the vaulted 
ceiling here looks very well 
as its ellipse does not have 
the appearance of being too 
round. Note the two large 
plates in the return. Many 
prefer to have these returns 
in 2 plates, thereby reducing 
the cost of the glass and also 
dividing the window display 
space. 


Massive copper cornice 
and the three curved arches 
in the entranceway add 
materially to the attrac- 
tiveness of this unique de- 
sign. Note how the spider- 
web effect in the art glass 
divides the arches so the de- 
sign does not appear to have 
too much sameness. The 
arrangement of the front 
and return lights makes it 
possible to see every display 
from the sidewalk. The 
cornice effect in the vesti- 
bule ceiling is another note- 
worthy feature. This de- 
sign should not be used in a 
store less than 22 feet wide. 


Something different with plain 
easily trimmed windows is al- 
ways desirable. 
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Page Eighteen 


Our experts are at your dis- 
posal without obligation. 


Here again we have a 


comparatively narrow store 
that solved the problem of 
getting maximum display 
space out of the show win- 
dows without making the 
vestibule too narrow. Un- 
like the design on page 15 
this was accomplished by 
making the return go 
straight back for three feet 
and then slant off to the 
door. Note that instead of 
the up-to-date sidewalk 
lights, that seem part of 
the sidewalk, the old style 
grates are still being used. 
These not only detract from 
the appearance but are 
dangerous. 


I T can be readily seen from 
the appearance of this store 
front that this merchant 
handles a high grade line of 
hardware. Note the artis- 
tic design of the window 
backing, not so light colored 
or fancy that it detracts at- 
tention from the displays, 
but in keeping with the gen- 
eral design of the entire 
front. The wide and roomy 
vestibule affords an excel- 
lent place for the island 
show case, and its position 
helps to detract notice of the 
supporting column which 
was necessary to use. The 
valance used is quite in har- 
mony with its surroundings. 


A touch out of the ordinary 
makes them stop, look and buy. 


[ol 
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The width of this plan could 
be varied by eliminating one 
light in the return to the door. 
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Tus type has a wide and 
roomy vestibule leading 
back to a single entrance 
door. Note that the four 
lights in each return are all 
the same size. This arrange- 
ment provides a definite set- 
ting for unit garment dis- 
plays that has proven quite 
efficient. The return at the 
door is somewhat crowded. 
Small lights on each side of 
the door would help this sit- 
uation. Plainer design for 
the background panel work 
is recommended. Ventila- 
ting sash can be used in 
some of the bulkhead sec- 
tions so as to get air into 
the basement. 


A FRONT of this type. is 
an excellent design where 
maximum amount of dis- 
play frontage is wanted. 
Note that in this plan there 
is more than twice as much 
window footage as the width 
of the store. An extra wide 
vestibule is also provided. 
Many of the higher class of 
shoppers do not wish to be 
found looking over displays 
from the sidewalk and the 
wide vestibule is always 
most welcome to step into to 
examine articles in the win- 
dows. This plan has two 
doors with a show window 
between and an island case 
at the building line. 


Perhaps you have some special 
display problem; write us about 
it. 


Page Twenty-One 


ALTHOUGH this is used 
as an electrical supply store, 
its design of front is an 
excellent one for display- 
ing hardware as well, espe- 
cially the larger articles, as 
the bulkheads are of just 
the height to bring the items 
displayed directly in the line 
of vision. The bulkheads 
are rather low, however, to 
show off small articles to 
good advantage, but that 
could be easily taken care of 
by using a false floor in the 
windows. Another method 
often used successfully is 


Kawneer . Fronts turn old 


stores into new ones. the upright display board 
/ j which can be moved about in 
J . L Y the windows as desired. 
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Tuts store front is some- 

what similar to that shown 
on the opposite page. In this 
case however, the bulkhead 
is considerably higher, a 
height very nearly correct 
for items such as are on dis- 
play. Note the two large 
front lights, giving an all- 
glass effect. Oftentimes in 
remodeling old fronts quite 
a saving is effected if the old 
glass can be worked in ad- 
vantageously. Such was 
the case in the front on page 
22; two lights were used on 
one side and three on the 
other. If possible, however, 
it is much better to have 
both windows conform. 


Kiawneer Resilient Store Front 


Construction has stood the test. ; 4 


SY 
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Page Twenty-Four 


Kawneer Store Fronts Stay 
and Pay; Turn to Page 32 and 
let us show you how. 


PRACTIGCALIY <hron diet 


tinct fronts are combined in 
this plan. The two windows 
in front give the utmost 
amount of display space on 
the sidewalk line while the 
two windows at the back 
provide the same width of 
display space. The front 
windows are deep enough, 
however, so that display 
units may be arranged fac- 
ing the arcade as well as the 
street line. This plan could 
be varied somewhat by hav- 
ing quite shallow windows 
at both ends of the lateral 
vestibule. Such a change 
however, would detract 
somewhat from the isolated 
window effect. 


SIMPLICITY of this de- 
sign and the facilities it af- 
fords for roomy unit dis- 
plays makes it quite desir- 
able for household wares. 
The center case is shown 
flush with the entrance 
doors. This, however, could 
be made to extend out into 
the vestibule a foot without 
changing the general effect. 
The general lines of this de- 
sign could be used in a nar- 
row store by using but one 
door and eliminating the 
center show window. The 
vestibule return for this de- 
sign should be about 14 feet 
deep. 


The center case in this design 
being flush with the door 
should be without panels at the 
back. 


Page 
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Page Twenty-Six 


The success of Kawneer Fronts 


has been based upon satisfac- 
tory service. 


J UST because a store is 
narrow is no reason why its 
front cannot be made at- 
tractive and a sales-puller. 
This unique design will at- 
tract as much attention, we 
venture to say, aS most 
hardware stores of double 
its width. The slanting tile 
bulkhead is the most distin- 
guishing feature of this 
plan, something out of the 
ordinary run of bulkheads. 
Note how the entrance to 
the doctor’s office above is 
handled, which in no way 
breaks up the design of the 
front. This merchant too, 
knows the value of the dis- 
play board. 


N OTE how this merchant 


has made use of the space 
above his regular show win- 
dows for displaying various 
kinds of hardware. It is 
easy to be seen that articles 
displayed in the windows 
over the transom must be 
those that can be recognized 
from a distance, as they can 
only be seen by those pass- 
ing the store on the opposite 
side of the street. The 
width of this store per- 
mitted the use of a two 
door entrance-way with a 
large show case between. 
Most display men would not 
show so many different 
lines. 


The measurement blank on 
page 32 merely starts us on 
the «ay to helb you. 
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Page Twenty-Eight 


A modern Kawneer Front will 
last for years and always pay 


profits. 


THE iancof thst re 


quite similar to that shown 
on page 21 except in this 
case the island show case 
was not used. Altho the 
depth of the return is about 
the same in both fronts the 
display window between the 
double doors in this design 
is of greater width, allowing 
such little space to the build- 
ing line that another small 
case would spoil the effect of 
an otherwise ideal design. 
Note the difference in the 
height of the bulkhead in 
the center window and the 
side windows. Two tran- 
som ventilators are used for 
interior ventilation. 


Home specialty sales are 
becoming more and more 
prominent in hardware 
stores. This plan was de- 
signed especially to feature 
washing machines’ with 
other lines of merchandise. 
Note that the two side win- 
dows have lower bulkheads 
than the smaller windows on 
each side of the door. Each 
of the larger windows has 
plenty of space for display- 
ing two or three machines 
without crowding and also a 
liberal display of other 
home articles. By instal- 
ling movable backgrounds 
the larger windows could be 
used for cutlery and small 
articles. 
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Our engineers will be glad to 
help you with your store front 
problems without obligation. 


Page Twenty-Nine 


Page Thirty 


Individuality always pays in a 
store front; let us help you, 


Tuts is a very good plan 
for a store from 25 to 30 feet 
in width. It provides two 
distinct unit displays, and 
the windows are so ar- 
ranged it would require 
very little time to change 
displays. Note how the dif- 
ference in store floor and 
sidewalk levels are taken 
care of by a small step and 
then a slight slant in the 


vestibule floor to the door- 


way. Where possible, it is 
always more desirable to 
lower the store floor in order 
to eliminate any great dif- 
ference in floor and side- 
walk levels as a slanted floor 
or step is dangerous. 


D ISPLAY space for two 
different lines of merchan- 
dise is provided in this plan 
for a store combining house- 
hold hardware and furnish- 
ings. The windows are 
hardly large enough how- 
ever, to display furniture to 
best advantage, but afford 
excellent display space for 
hardware. Note the small 
windows in the window 
backing to admit light into 
the store proper. This is 
another case where the dif- 
ference in sidewalk and 
floor levels was handled by 
a slanting vestibule floor. 


More than 260,000 Kawneer 
Fronts now in use; that’s your 
guarantee. 
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How Much Will a Kawneer 
Front Cost? 


What a Kawneer Resilient Store Front will cost varies 
according to the width and height of the store room from wall 
to wall and from floor to ceiling and also according to the 
depth of the return and the arrangement of the windows. It 
is, therefore, impossible to give even an approximate estimate 
of the cost of a modern, up-to-date Kawneer Front for your 
building until we have certain facts upon which to base our 
estimate. 


So after looking through this little booklet, just fill out the 
measurements as indicated here and let us show you what a 
Kawneer Front will cost. This information will of course 
place you under no obligations. 


Please note these points especially: First, we should 
know the general design of a front in which you are inter- 
ested. Then we ought to have the dimensions of your store 
front opening as listed on the sketch. Also please give as full 
information as possible about the other items. 


THE 


Kawneer 
COMPANY 


NILES, MICHIGAN 


Page Thirty-Two 


Be Sure to Give the Following 
Dimensions 


Height from sidewalk to I-beam ....................feet ...........-.----.--inches. 
Height from floor to ceiling (inside), ................feet................inches. 
Width from: wall to wall<(Gnside); {a2 seen. tect ees inches. 


Thickness of walls (outside). Distance from sidewalk level to floor 
level at both walls. 

Locate and give size of all columns—of what they are made—cast 
iron, concrete, stone or brick. 

Give construction of building—stone, brick or wood, 


Tlow many stories high....................Store building faces........-....-.-.. 


